
 
 

Belle Borgeaud 
Avid & FCP Editor 
 
Profile 
 
Belle is a very talented and popular editor. She started her career at Keo Films and since 
leaving has cut a variety of ob docs for leading production companies including Raw 
Television, Plum Pictures and Spun Gold. 
Belle has a degree in graphic design and loves animation, which really helps in the edit, 
giving her a sharp, creative edge. 
She loves punchy promo work, as well as getting her teeth into a strong narrative. 
Being techincal and organised, she would be a real bonus to a production. 
 

 
Credit List 
 
“The Undateables” Ep 4, (Series 2), 1 x 60min. Uplifting series following the journeys of 
several singletons, living with challenging conditions, as they enter the world of blind 
dates, matchmaking and speed-dating on an attempt to find love. 
Betty TV for Channel 4 
 
“Mary Portas: Jobs for Life” 1 x 60min documentary in a series following Mary Portas in 
her new quest to launch an employment agency for the over 65’s. 
Plum Pictures for Channel 4  
 
"Gold Rush-Southern Quest"  1hr observational doc, following families searching for their 
dream. Discovery’s highest-rated series 
Raw TV for Discovery 
 
“A Week in Windsor”   1 x 1hr observational documentary about the Royal Windsor Horse 
show. Co-editor. 
Spun Gold for ITV 
 
“Bill's Kitchen; Notting Hill”  5 x25min shows. Follows the famously relaxed cook at work 
and at home in London’s cosmopolitan Notting Hill. Bill Granger is currently introducing his 
own brand of modern Australian cooking to UK diners at his new London restaurant. 
Furneuax and Edgar for BBC World Wide 
 
“Obsessive Compulsive Cleaners”  1 x 1hr in a series of 6 ob doc programmes.  A 
character-led format without a presenter, which follows people who cannot stop cleaning, 
and explores how it affects their lives. 
Betty for Channel 4 
 
“The Audience”  7 x 1hr flagship series following an audience of 50 people following and 
observing one person as the go about their daily lives and advising on problems. 
The Garden Productions for Channel 4. 
 



“Girlfriends”  New primetime 8 part observational documentary series presented by Emma 
Willis focussing on three single women.  The programme takes a fresh look at how 
relationships are formed and what it actually takes for us to connect with someone new.  
Studio Lambert for ITV2  
 
“Hugh’s 3 Hungry Boys”  4 x 1 hour ob doc.  Hugh Fearnley-Whittingstall challenges three 
mates to travel through Devon and Cornwall for five weeks, without money, on the 
adventure of a life-time.  
Keo Films for Channel 4 

 
“15 Minute Meals” Jamie Oliver's TV show which will see him cook healthy meals in just 15 
minutes. 
Fresh One for Channel 4 
 
“The Antics Roadshow” 1 x 1hour special directed by Banksy charting the history of 
behaving badly in public, from anarchists and activists to attention seeking eccentrics. 
Narrated by Kathy Burke. 
Keo Films for Channel 4 
 
“River Cottage Christmas 2011”  1 x1 hour special.  Hugh and the team celebrate 
Christmas in true River Cottage style with a 5-course menu packed full of wild, seasonal 
ingredients. 
Keo Films for Channel 4 
 
“River Cottage Bites” 12 x 15 minute bite-sized films from River Cottage showing how to 
create a range of culinary and gardening delights. 
Keo Films for Channel 4 
 
“River Cottage DVD: Vegetable Patch” 
“River Cottage DVD: Cakes” 
“River Cottage DVD: Jam” 
 

 
Junior Editor Credits 
 
“Exit Through the Gift Shop” 
Multi-Award winning documentary charting Thierry Guetta’s unfathomable rise to stardom 
within the underground world of Street Art. Dir: Banksy 
 
“The Big I Am” 
Feature Length documentary film authored by British actor, writer and comedian Russell 
Brand. 

 
 
Documentaries / Ob docs 
 
“Living with the Amish” 6 x 50 minutes for Channel 4 
“Welcome to Lagos” 3 x 50 minutes for BBC 2 
“Hughs Fish Fight” 3 x 50 minutes for Channel 4 
“Hughs Chicken Run” 3 x 50 minutes for Channel 4 
“Chickens Hugh and Tesco Too” 1 x 50 minutes for Channel 4 
“Could you Eat an Elephant?”  1 x 50 minutes for Channel 4 
“Meet the Natives: USA” 5 x 50 minutes for NatGeo 
“Medicine Men: Go Wild” 4 x 59 minutes for Channel 4 

 
 


